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RESUMEN

The exploration of the relationships between the determinants of entrepreneurship was the objective of this
work. A non-experimental study was carried out with a non-probabilistic selection of 300 coffee farmers affilia-
ted to the microfinance program. Is observed a structure of five factors: representations, habitus, fields, capital,
capabilities and enterprise that explained 54% of the total variance explained, although the research design
limited findings local scenario, suggesting the inclusion of variables that the literature identifies sociodemogra-
phic and socioeconomic variables to establish entrepreneurial profiles according to risk events; landslides, fires,
droughts, floods, frosts or earthquakes.
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ABSTRACT

La exploracion de las relaciones entre los determinantes del emprendimiento fue el objetivo de este trabajo. Se llevé
a cabo un estudio no experimental con una seleccion no probabilistica de 300 productores de café afiliados al programa
de microfinanzas. Se observa una estructura de cinco factores: representaciones, habitus, campos, capital, capacidades
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y empresa que explicaron el 54% de la varianza total explicada, aunque el estudio de investigacion limitd los hallazgos

del escenario local, sugiriendo la inclusion de variables que la literatura identifica sociodemogrdficas y socioecondmicas.

Variables para establecer perfiles empresariales de acuerdo con eventos de riesgo; deslizamientos, incendios, sequias,

inundaciones, heladas o terremotos.

Key words: Crecimiento del café; emprendimiento; jefes de familia; modelo; microempresa.

1. INTRODUCTION

As of this writing, the SARS-COV-2 coronavirus
and COVID-19 disease have led to 11 million infec-
tion, 6 million disease, and 700,000 deaths globally.
In Mexico, 250,000 have been infected, 60,000 beco-
me ill and 30,000 have died.

In this disaster scenario, the communities have ge-
nerated an enterprise that is distinguished by; I) the
alliance between local governments with migratory
and native flows, II) the financing of projects with
seed capital of remittances and micro financing, III)
the diversification of the product based on mountain
tourism (Segura Mojica, 2020).

However, this process has been interrupted due to
the management of sanitary, economic and environ-
mental risks at the local, state and federal levels, among
which stand out; 1) cut funding for projects, 2) minimal
discretionary support based on the opacity of a registry,
3) relationships of trust between authorities and coffee

growers limited by the availability of resources.

Precisely, the objective of this work lies in the spe-
cification of a model for the study of the habitus repre-
sentations and capacities of coffee growers around the
effects of the sanitary, economic and environmental
crisis on the diversification and commercialization of
coffee in mountain tourism. once the lack of confiden-

ce is carried out and social entrepreneurship emerges.

The hypothesis that answers the question about re-
presentation, habitus and entrepreneurship in the face

of the effects of COVID-19 is that microfinance and

remittances can support projects if they diversify into

attractive products for ecotourists once the confine-
ment has been overcome. Such diversification supposes
perceptions bordering on the aesthetics of the locality
(aesthesis), the expressiveness (hexis) of the migrants,
the ethics (ethos) of the natives and the knowledge (ei-

dos) of the promoters.

Thus, the present work includes sections and con-
tributions for the analysis of the phenomenon, consi-
dering: a) entrepreneurship theory in which the ap-
proximations of representations, habitus, fields and
capitals are discussed; b) studies of social entrepre-
neurship highlighting the categories of analysis, their
measurement as variables and relationship trajectories;
) modeling of these variables in order to explain theo-
retically and conceptually social entrepreneurship; d)
methodological approach for the systematic observa-
tion of the problem; ) discussion of the findings with
the state of the art and f) proposal for a public policy

design for microfinance.

2. THEORY OF SOCIAL
ENTREPRENEURSHIP

In the context of the confinement of people due to
a pandemic, the emergence of social processes such as
representations, habitus, capitals, fields and capacities
has been systematically observed by the social scien-
ces. These are responses to a problem that may be glo-
bal, but with local repercussions. In this section, the
levels of these community processes are examined and
discussed in order to be able to explain the problem in

a general way.
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The theoretical and conceptual frameworks that
explain entrepreneurship as a local response to a risk
event such as a health crisis, economic recession and
environmental impact suggest that such a phenome-
non can be observed from the representations of na-
tives and migrants of its resources. It is about the his-
torical construction of experiences in a crisis like an
epidemic (Berrou and Combaunous, 2012). Or, simple
perceptions of risk in isolated cases of contagion, di-

sease and death.

The theoretical and conceptual frameworks that
explain entrepreneurship as a local response to a risk
event such as a health crisis, economic recession and
environmental impact suggest that such a phenome-
non can be observed from the representations of na-
tives and migrants of its resources (Carredn, 2016). It
is about the historical construction of experiences in a
crisis like an epidemic. Or, simple perceptions of risk

in isolated cases of contagion, disease and death.

Habitus theory tries to compensate for this pre-
dictive gap in social representations by assuming that
natives and migrants, coffee growers and merchants,
tourists and residents develop provisions against or
in favor of a situation (Fuentes and Sdnchez, 2010).
This is the case of the prestige of a community, the
reputation of gastronomy or the image of ceremonial
destinations. This approach highlights four elements
that would explain the emergence of entrepreneurship
as an image of destiny (aesthesis), a principle of service
(ethos), deep knowledge (eidos) and traditional expres-

siveness (hexis).

So, it means that entrepreneurship from the ha-
bitus perspective is a symbolic liberation of cities
and that competitive advantage is identified by tou-
rists who associate the place with the consumption
of coffee and its derivatives (Garcia Lirios, 2017).
Associations between natives and migrants that sha-
pe cooperative societies underlie this representation
and habitus of entrepreneurship. This formation of
social capital assumes that the parties involved pre-
fer to carry out joint actions if the benefits outweigh
the risks.

Arturo Sdnchez Sdnchez, Cruz Garcia Lirios
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The theory of social capital considers entrepreneur-
ship as a result of the symbolic liberation of a peri-
pheral community with a governing center, but un-
like representations and habitus, its importance lies
in the explanation of an undertaking consistent with
the availability of resources (Gémez Gémez, Baquero
Soler, & Alvarez Zapata, 2019). While social represen-
tations can mean scarcity or abundance, unhealthy
or wholesome, expensive or cheaper, and habitus can
focus their attention on the comparative advantages
of the locality, the vision of social capital assumes a
balance between demands and resources in the face of

any event of risk.

In summary, the representations (risks and be-
nefits of a locality). habitus (aesthetics, expressivity,
knowledge and ethics of a community) and capitals
(demands and resources in balance) are symbolic theo-
retical and conceptual perspectives (Lépez Lemus &
De la Garza Carranza, 2019). In other words, trying
to account for slavery and the liberation of a group and

its environment before a dominant governing axis.

On a less symbolic level, field theory highlights
power structures and discourses that seek to limit the
freedoms and resources of the parties involved in the
venture (Loui, Carpio and Vergara, 2012). Conse-
quently, it refers to scenarios that can be transformed
into narratives of failure or success in the face of risky
events. They are places of influence where the same
venture be a resource of natives or migrants, residents

or tourists, workers and entrepreneurs.

The importance of the fields of power and influence
lies in the fact that the capacities or strategies of change
and potential liberation actions are gestated not only
symbolically as the representations and habitus intend,
but also, as a practice, be discursive, sequential or exe-
cutory (Obrego, 2008). If the fields are a repertoire of
opportunities, the capacities are a self-management

mechanism for proposals and innovations.

In summary, it is possible to notice that entre-
preneurship is explained by symbolic dimensions of

representation, habitus and capital, but they are also
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concrete dimensions of fields of power and instru-
mental capacities. In a risk event such as a sanitary,
economic and environmental crisis, the exposed theo-
retical frameworks anticipate the local undertaking in

response to a global problem.

3. STUDIES OF SOCIAL
ENTREPRENEURSHIP

The events of risk, health crises such as pandemics,
economic crises such as misery and unemployment,
as well as environmental crises such as frosts, ear-
thquakes, floods, droughts, plagues or hurricanes are
ideal scenarios for the emergence of entrepreneurship
in its dimensions of representation, habitus , capitals,
fields and capacities. This section presents the most re-
cent studies on these dimensions of entrepreneurship
in order to be able to model in a consecutive section

the trajectories of relationships between the variables.

Often, the classical literature on entrepreneurship
divides its observation of this phenomenon into two
dimensions: optimization of resources and process
innovation. From both models, the two variables
configure structures resulting from risk events (Ha-
mrouni Dakoumi & Abdelwahed, 2014). Unlike the
opportunism that supposes a favorable situation for
the entrepreneur, the risk events are scenes of scarci-
ty, shortages, unhealthiness and shortage. In this sen-
se, research on optimization and innovation contribu-
ted to understanding the gestation of the phenomenon

in contingencies.

However, the two dimensions very soon diversified
to explain in more detail the symbolic and concrete
aspects of the undertaking (Carr & Sequeira, 2007).
This was so because optimization and innovation were
not always concomitant in imminent risk events such
as hurricanes or droughts. It is known that in ear-
thquakes resource optimization correlates with pro-
cess innovation, but this is not the case in loods where
the loss of resources increases while the innovations

are not generated.

In this way, the symbolic studies of entrepreneurs-
hip very soon observed the social representations of a
risk event, contingent situation or uncertain scenario
(Rodriguez Ramirez, 2009). Thus, the instruments
that measured the phenomenon focused on percep-
tions of risk and benefit. In these works, the associa-
tions between perceived risks with process optimi-
zation and expected profits with process innovation

stand out.

Very soon, the contributions from the dimensions
of the habitus allowed to observe symbolic structures
of power and influence among entrepreneurs when
risks and profits were related to aesthetic, ethical, lo-
gical and expressive dispositions (Zapata Domingez,
Corredor Gémez & Mena de la Cruz, 2019). In the
cases of fires, floods, frosts or pests, the affectation to
nature generates aesthetic dispositions that are asso-
ciated with the subsequent optimization of resources,
but very spuriously with process innovation. It is in
earthquakes where technology correlates with aesthe-

tic and expressive habitus.

However, in the management of resources for
their optimization or innovation, a variable identified
as symbolic capitals was observed (Garcia-Macias,
Zerén-Félix & Sédnchez-Tovar, 2018). During a nego-
tiation, agreement or co-responsibility, the trust bet-
ween the parties acquires a consolidated status when
both identify in their counterpart a capital of power

and influence.

At that level of trust and commitment, a symbolic
capital is one that is distinguished by its collaboration
in situations of risk or contingent scenarios (Sarabia
Huerta & Delhumeau Rivera, 2019). The degree of
uncertainty generated by an environmental crisis fa-
vors the creation of cooperative pairs and with it the
adoption of technology. This same relationship is ob-
served with the specific dimensions of entrepreneurs-
hip for fields and capacities. In other words, collabo-
ration consolidates monopolies or fields of power, but

also management capacities.
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In summary, the optimization of resources and the
innovation of processes as indicators of entrepreneur-
ship in unfavorable or favorable situations have been
associated with symbolic (representations, habitus and
capital) and concrete components (fields and capaci-
ties). In risk events, these correlations have been ob-
served, but not systematized in explanatory and pre-

dictive models.

4, MODELLING OF SOCIAL
ENTREPRENEURSHIP

So far, theoretical, conceptual and empirical fra-
meworks have explained social entrepreneurship as
a result of an unfavorable or favorable situation but
have not built a comprehensive model from which
the effects of a risk event such as the health crisis, re-
cession are anticipated. economic and environmental
risks. This chapter includes the hypotheses regarding
the contrast of the findings reported in the literature

with respect to those observed.

A model includes the axes, trajectories and rela-
tionships between variables and indicators in order to
explain a complex phenomenon such as entrepreneur-
ship in a critical situation such as the pandemic. In
this sense, theories and studies support associations
between variables according to their symbolic dimen-
sion, such as representations, habitus, and capital, or

concrete, such as fields and capacities.

From this distinction, it is possible to notice that
the representations and habitus, being more symbo-
lic, determine concrete actions such as capacities, but
this process would be regulated by fields and capitals,
since both refer to the discussion, agreement and co-
responsibility of power and the influence between
the sintered parts. In this way, the surrounding in-
formation in the media on the health, economic and
environmental crises impact on the representations
and habitus to be filtered by the fields and the capi-
tals. Such mediation reduces or increases the impact
of pandemic figures, images, or phrases on opportuni-

ty management capabilities.

Arturo Sdnchez Sdnchez, Cruz Garcia Lirios
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5. METHOD

A cross-sectional and correlational study was ca-
rried out. A non-probabilistic selection of 300 mer-
chants was carried out, the selection criterion being
that they had been migrants.

The Multifactorial Scale of Worker, Entrepreneu-
rial and Transforming Spirit was built, which includes
4 0 items related to representations, habitus, fields, ca-
pitals and capacities in their dimensions of objectifica-
tion, anchoring, inheritance, apprehension, freedoms,
opportunities, responsibilities, cooperation, solidarity,

values, skills and knowledge.

An analysis of normal distribution, reliability, vali-

dity, covariance, structure and fit was carried out.

Normality. From the kurtosis parameter in which
the values close to the unit denote a distribution in
the form of a normal curve, the requirement for the
estimation of other parameters and analysis was esta-
blished. In addition, the level of significance was cal-
culated with the Boostrap statistic whose value should
have been significant at 0,000.

Reliability. We proceeded to establish the internal
consistency between items and scale or subscales with
the help of Cronbach’s alpha in which values higher
than 0.60 were considered as evidence of reliable re-
sults in different contexts, latitudes or samples. On the
other hand, values close to zero were assumed as evi-
dence of a spurious relationship between the item and
the subscale, as well as values close to unity as evidence
of collinearity or multicollinearity between the reac-

tants and the scale.

Validiry. The correlation between factors and items
was carried out with the help of above 0,300 factor
weights prior exploratory factor analysis and j is ro-
tating main pro max, adaptation and sphericity. The
chi-square statistics close to the unit were assumed as
evidence of sphericity according to Bartlett’s test and
values higher than 6.0 were assumed as evidence of

adequacy, according to Kayser Meyer Olkin’s test.
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Covariation. To establish correlations between the
factors, phi parameters were used in which values close
to zero were considered as spurious, while those close

to the unit were assumed as collinear.

Structuring. With the help of the phi, beta and ep-
silon parameters, we proceeded to calculate the struc-
tural model in which those values close to zero were
assumed as spurious while those close to the unit were

considered as collinear.

Adjustment. In the case of the explained variance
percentages, values higher than 0.20 were conside-
red as adjustment evidence, while the chi square va-

lue for hypothesis testing was assumed to be close to

zero evidence of an adjustment. Because the size of the
sample has an impact on the chi-squared values, the
goodness-of-fit indices were estimated in which values
close to the unit were considered as evidence of ad-
justment, while those close to zero for residual rates

They were also considered as a good fit.

6. REsuLTS

Prior to the multivariate analysis, the normal dis-
tribution of the responses to the instrument that mea-
sured the enterprise and its corresponding dimensions
of representations, habitus, fields, capitals and capaci-
ties (see Table 1) was established.

TaBLE 1.

Instrument descriptions

R M S K A F2 F3 F4 F5
rl 3.01 1.34 1.36 0.61 0.301
r2 2.05 1.30 1.47 0.67 0.329
r3 2.09 1.25 1.51 0.71 0.456
r4 2.43 1,11 1.94 0.69 0,576
r5 3.57 1.43 1.04 0.72 0.314
16 3.81 1,89 1.06 0.68 0.457
r7 3.86 1.04 1.67 0.61 0,571
r8 3.82 1.56 1.28 0.72 0.362
19 2.57 1.38 1.41 0.73 0.585
rl0 2.45 1,14 1.69 0.75 0,581
rll 3.61 1.45 1.31 0.69 0.525
rl2 3.58 1.50 1.47 0.61 0.515
rl3 2.57 1.69 1.41 0.75 0.381
rl4 2.51 1.89 1.57 0.78 0.467
rl5 2.68 1.56 1.67 0.79 0.524
rl6 2.41 1.45 1.87 0.68 0.689
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R M S K A F1 F2 F3 F4 F5
rl7 2.53 1.34 1.92 0.67 0.481

rl8 3.57 1.26 1.83 0.74 0.462

r19 3.56 1.46 1.04 0.64 0.385

r20 3.78 1.39 1.92 0.63 0,581

r2l 2.57 1.32 1,84 0.71 0,593

122 3.90 1.34 1.31 0.69 0.481

r23 3.95 1.25 1.32 0.72 0,584

24 391 1.56 1.24 0.75 0.592

25 3.56 1.67 1.30 0.70 0.651

126 3.41 1.50 1.35 0.77 0,540

127 3.54 1.47 1.32 0.79 0.436

r28 3.23 1.60 1.32 0.75 0.431

r29 3.54 1.79 1.45 0.79 0.432

r30 3.76 1.56 1.23 0.74 0.450

r31 4.13 1.54 1,15 0.75 0,536

r32 3.56 1.43 1.19 0.70 0.468

r33 3.24 1.56 1.46 0.79 0.651
134 4.01 1,89 1.34 0.68 0,548
r35 3.25 1.56 1.78 0.72 0.438
r36 3.56 1.45 1.98 0.75 0,396
r37 3.45 1.57 1,89 0.74 0.456
r38 3.46 1.24 1.80 0.72 0.357
r39 4.23 1.54 1.86 0.73 0,546
r40 3.57 1.43 1.56 0.79 0,492

Note: Elaborated with data study: R = Reactive, M = Mean, S = Standard Deviation, K = Kurtosis, A = Alpha by removing the value of the item.
N = 300 Kurtosis Multivariate Mardia = 3.211, [ index of adequacy of the sample KMO = 0.762, Test Bartlett sphericity: 42 [13¢l] = 18.08, p <0.001.
Extraction method: Main axes. Rotation method: Promax. Percentage of variance explained: FI = Representations (18% of the total variance explained),
F2 = Habitus (15% of the total variance explained), F3 = Fields (11% of the total variance explained), F4 = Capitals (7% of the total variance explained),
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It is possible to observe that the values of kurtosis
are close to the unit and that the reliability values are
greater than the required minimum of correlation bet-
ween items and subscales, which reached values higher

than necessary.

Regarding validity, the results show the prevalence
of five factors in which the variance explained excee-
ded the minimum 20% for each one (see table 3). The
first factor corresponding to the representations was
made up of reagents 1, 2, 3 and 4 explaining 53% of

the total variance

The second factor related to habitus is made up of
reagents 5, 6, 7 and 8 with 45% of the variance explai-
ned while the third factor alluding to the fields was
configured with reagents 9, 10, 11, 12 and 13 14 ex-

plaining 39% of the variance.

The fourth capital factor included items 15, 16, 17
and 18 with 32% of the variance explained while the
fifth factor of capacities included items 19, 20, 21, 22,
23 and 24 explaining 27% of the variance.

Regarding the estimation of correlations between
factors to establish dependency relationships in the
structural model (see Table 2) the results show nega-
tive associations between representations and factors
habitus, capital and capabilities (® = -0.671, @ = -
0.590, ® = -0.685 respectively). This suggests that the
symbols around the entrepreneurial spirit are inten-
sified whenever the dispositions, cooperation, trust,
values, skills and knowledge are reduced to their
minimum expression. This finding is fundamental
to explain why entrepreneurship does not develop in
authoritarian areas, although it emerges as a resource
for subsistence.

TABLE 2.

Correlations and covariances

F1 F2 F3 F4 F5 FI F2 F3 F4 F5
F1 1,102 1,873 0,549 0.691 0.674 0,491
F2 0.671* 1,035 1,754 0,592 0.603 0,538
F3 0.481 * 0.487 ** 1,025 1,986 0,594 0.673
F4 0,590 * 0.836 *** 0.756 ** 1,024 1,760 0,596
F5 0.685 ** 0.481 * 0.614 * 0.796 * 1,071 1,639

Note: Elaboration with data study: F1 = Representations, F2 = Habitus, F3 = Fields, F4 = Capitals,
E5 = Capacities: *p <, 01; ** p <0.001; ***p <, 0001

However, the representations had a positive cova-
riance with the discursive fields (@ = 0.481) which su-
ggests that the symbols of entrepreneurship are related
to freedoms, opportunities and responsibilities acqui-
red in their journey through the US and implemented
in Xilitla.

In the case of habitus, whether inherited or acqui-
red, they were positively linked to discursive fields,
capitals and capacities (P = 0.487, ® = 0.836, ® =
0.481 respectively). This means that the provisions are

concomitant with freedoms, opportunities and res-
ponsibilities, cooperation and trust, values, skills and
knowledge, all of them related to the business acqui-
red in the US and implemented in Xilitla. Both rela-
tionships between contexts suggest that there is a cycle
of provisions that are forming migrants and entrepre-
neurs in both Xilitla and the US through the networks
of workers.

If the habitus were inherited in Xilitla and acquired
in the US, then the relationship between an expelling
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context and another collector of human talent seems
not only to be circumscribed to the production and
dissemination of symbols through discourses or orga-
nizational and psychological resources, but through of
the networks of families, friends and acquaintances that
move from Xilitla to the US and return with an upda-
ted entrepreneurial spirit that will allow them to insert
their microenterprise in the global dynamics of the mul-

tinationals when strategic alliances are concerned.

Regarding the discursive fields that are built in refe-
rence to freedoms, opportunities and responsibilities of
the entrepreneurship of a business to be positively asso-

ciated with cooperative and trustworthy forms as well

Arturo Sdnchez Sdnchez, Cruz Garcia Lirios
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as values, skills and knowledge for entrepreneurship (P
= 0,856 and @ = 0,614 respectively) involve close links
between migrants who returned from the US, potential
migrants in Xilitla, and business partners from other

regions for the dissemination of entrepreneurship.

The resources of cooperation and trust in relating
to values, skills and knowledge (® = 0.796) denote a
series of processes that explain the formation of entre-
preneurs in the US with a family business background
in Xilitla. The covariances suggest dependency rela-
tionships between the factors of the venture and to
corroborate this assumption, a structural model was

estimated (see Figure 1).
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Fig. 1. Structural Equation Modelling

Note: Elaboration with data study: F1 = Representations, F2 = Habitus, F3 = Fields, F4 = Capitals, F5 = Capacities: d = Disturbance measured factors;

e = errors measured indicators: — relations between disturbance or error and factor or indicator; — relations between factor and indicators

Finally, the hypothesis was tested with the esti-
mation of the adjustment indices since the chi square
value was sensitive to the sample [X ?= 14.21 (3gl)
p = 0.307]. The Adjustment Goodness Index (GFI
for its acronym in English) was very close to the unit
(0.987) and the residual index (RMR for its acronym
in English) close to zero (0.042). Both values plus the
percentage of explained variance of each factor, which
was higher than 20%, decided the acceptance of the
null hypothesis.

7. DISCUSSIONS

The entrepreneurial spirit that is built in Xilitla in
reference to the migration to the US is more determi-
ned by dispositions inherited in Xilitla and acquired
in the US. This finding clarifies the differences found
when explaining the impact of the transnationals on
the local economic dynamics. Unlike the strategic
alliances that derive in franchises, in Xilitla coope-

ration and innovation relationships were forged that
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involve the local government, the migrant community
in the US and the microentrepreneurs that returned
to Xilitla. It is true that financial differences determi-
ne global business models on local needs, but in the
case of Xilitla, the community specialized in coffee
growing and ecotourism no longer based on a cross-
cultural pattern, but of innovation in services and pro-
ducts in such a way that it differed from other neigh-
boring communities.

Between the community history of entrepreneurial
spirit in Xilitla and the entrepreneurial knowledge
acquired in the US, life satisfaction bursts the process
that local development entails when finding that the
most enterprising Hindu communities have greater
life satisfaction open the discussion around that if
the aims of entrepreneurship are merely economic or
also involve community development. It is true that
coffee growing, and ecotourism are two instruments
for local wellbeing, but they also mean activities favo-
rable to the environment of Xilitla. This means that
community entrepreneurship is far from the globali-
zed entrepreneurial spirit, which supposes the utility
and the gain over the regional preservation or the wel-
fare of the communities. It is a logic more anchored
to the traditions, uses and customs that are gestated
within the peoples. It is through the roots in which
the enterprise is molded according to local rather than

global needs.

Indeed, the tension between transnational business
models with respect to local identity seems to fade as
strategic alliances delimit investment and action mar-
gins. That is, external investment can coexist with
local entrepreneurship modes even in contingent si-
tuations. Moreover, local production implies a greater
commitment on the part of the community, which is
why it strengthens the bonds of trust with multina-
tional companies whenever there is an inherited and

acquired habitus called entrepreneurial spirit.

If the entrepreneurial process that began in Xilitla
and was developed in the United States is correct, then

it will be possible to observe habitus entrepreneurs,

which differentiate them from other localities and su-
rrounding communities. In addition, the impact of
the provisions on entrepreneurship would have its ob-
servable effects on the values, knowledge and skills for

entrepreneurship in the locality.

However, entrepreneurship also underlies situa-
tions of uncertainty, risk and scarcity. These are sig-
nificant differences between leaders and employees
in work climates of tension, exclusion and pressure.
The assumption according to which entrepreneurship
is the product of creativity and innovation, which are
responses of individuals and groups to scarcity and
conflict, seems to have been corroborated. This im-
plies that, in Xilitla, unlike the economic crises and
labor exclusion that prevails in the USA, the fatalistic
scenarios of scarcity, conflict and competition for re-
sources are factors that the community still does not
experience and therefore it seems not to anticipate. In
that sense, the opportunity to manage funds for natu-

ral disasters is latent.

However, the community of Xilitla, SLP, is also ex-
posed to the flight of investments, as there are other
locations that compete for tourism and the sale of
coffee. In this dynamic, the fatalistic scenarios are
more beneficial for local entrepreneurs, since it allows
them to anticipate a scarcity of resources or conflicts

of interest.

In both cases, stability or financial, ecological or
social instability, the entrepreneurial spirit of Xilitla
advances towards a scenario in which social reliability
could emerge after transparency in the allocation of
resources, business development or internal competi-
tion oblige authorities to limit investment and deregu-

late credits to ecotourism trade or organic production.

The entrepreneurial spirit seems to have two dimen-
sions according to the contexts of economic stability or
ecological instability. In its inherited and acquired di-
mension, the Xilitla enterprise seems to be built from
the networks of migrants and microentrepreneurs. In

contrast, in its innovative dimension and knowledge
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management, the entrepreneurial spirit would be the
result of conflicts, tensions, discrepancies, disagree-
ments or disagreements between migrants, microen-
trepreneurs, authorities and transnational companies
when a contingency is approaching, or some catastro-

phe occurred.

Entrepreneurship, as an instrument of local deve-
lopment, is necessarily linked to the governance of na-
tural resources, which consists not only in the transpa-
rent allocation of financing and investments, but also
implies the concerted and co-responsible participation
of the community. In this sense, local economic capa-
cities should not only be circumscribed to ecological
values, business knowledge or discursive skills, but
also consist in the dissemination of the roots, identity

and belonging to the community and the environment

of Xilitla, SLP.

8. CoNCLUSION

The contribution of this work to the state of the
question lies in the specification of a model for the stu-
dy of entrepreneurship and its dimensions alluding to
representations, habitus, capitals, fields and capacities
before COVID-19; but the design limits these results
to the sample, suggesting the contrast of the proposal

in other scenarios.

In the framework of public policies; health, eco-
nomic and environmental, the findings of the present
study demonstrate that power fields determine resour-
ce management capabilities. This is so because the sur-
veyed sample seems to be organized in networks that
potentiate their influence in other sectors and in their

local governments in the event of risk events.

The design of public policies based on these con-
tributions suggests a micro sector financing in which
the networks assume the investment risks if the State
allows them and encourages them to keep their coope-

rative structures.

Arturo Sdnchez Sdnchez, Cruz Garcia Lirios
Coffee entreprencurship during COVID-19
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